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TRUE LIFE SHOPPY
A DIVISION OF :

ADBIRK FOOD INDIA PVT.LTD. ‘
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History Of True Life Shoppy |
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True Life Shoppy, a sister concern of Adbik Food India Private Limited, has launched one
of the most lucrative DSM (Direct Selling Marketing) businesses in India. The directors of
the company bring over 20 years of experience in the marketing and manufacturing of
groceries and food products.
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EMAIL ADRESS OUR LOCATION

Info@TruelifeShoppy.in True Life Shoppy.(A division of PHONE NUMBER

Amishra@TruelifeShoppy.in Adbik Food India Pvt. Ltd.)

aditya@TruelifeShoppy.in Rajhat, Polba,Near Rajhat High i: 2gg§g§gﬁg

ssuraj@TruelifeShoppy.in School,Hooghly, West Bengal-

bkadia@TruelifeShoppy.in 712123.

www.truelifeshoppy.in
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Our vision is to be a positive influencer in the development of sustainable
and professional network marketing communities around the world.

SHIY 189 gAar 3 & wWrdt 3R dekar Acadh ArahfeT gqaral & fawra # gk GahrcHs UHTdeh 997 8|
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Company Brand Direct selling
Goals Marketing Marketing
Marketing Income Awards
Challenge Plan Funds

www.truelifeshoppy.in
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Reaching out 130 crore people of India'vast consumer
market ensuring financial freedom to all. Without
changing habits of consuming their respective brands,

ohe can save and earn in lakhs.

g Wﬁ?ﬁ&ﬂﬂ@%ﬂmwﬁ 130 IS AT ek Ugd he 9l &k feig
EEICKECER] Hefda sl & UM Y gl &t

®

gt T, i am‘rzﬁta%maﬁ?améaﬂm%l

www.truelifeshoppy.in



AL

312 (—l““l\}“ (F.P 9”(1‘)”"-}‘ J}l

- 1 .*_.\. ™ T

Increase Brand Awareness

We promote those products already branded
and on top choice in the indian market and the
abroad market. Products of India's top brand are
the beauties of our franchise We also promote
our concepts digitally to reach our consumers..
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Drive Sales Growth

Driving sales growth with supports of
constant training sessions and
motivational programmes.
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Direct Selling Marketing ; Shoppy

Digital Marketing

Direct selling is a business model where a company sells
products or services directly to consumers or businesses,
without using a third party. It can be done with-Person to

Person by phone, or online.
SRege felT Teh U091 aaqar Hisd g Sad id shu-t fohelt iR gar
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Marketing
Challenges

Marketing Challenges :Getting rid of mushrooming money rotation programs at the name of DSM
(Direct Selling Marketing) company and generating easy incomes with easy and liability free joining
process.
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GENERATION REPURCHASES
INCOME NCOME GLOBAL BONUS
\_ J . \_ )

J (G E

DIRECTOR REWARDS
PREMIUM CLUB INCOME INCOME
REFERAL FRENCHISE BRAND
INCOME SPILL OVER INCOME AMBASSADOR
. ) INCOME

www.truelifeshoppy.in



GENERATION INCOME B True ife

SATGES CC INCOME TOTAL

1st 4 30/- 120.00

2nd 16 25/ - 400.00

3rd 64 20/ - 1280.00

4th 256 10/ - 2560.00

5th 1024 10/ - 10240.00
6th 4096 05/ - 20480.00
7th 16384 05/ - 81920.00
8th 65536 05/ - 327680.00
oth 262144 05/ - 1310720.00
10th 1048576 05/ - 5242880.00
11th 4194304 10/ - 41943040.00
12th 16777216 10/ - 167772160.00

. . Zicel :- 21 &g 67 @@ 13480 ¥4y /-
www.truelifeshoppy.in
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REPURCHASES INCOME
SATGES REPURCHASES CC MINIMUM 500 BV EACH [INCOME
INCOME
1st 3% 4 2000 60
2nd 2% 16 8000 160
3rd 1% 64 32000 320
4th 1% 256 128000 1280
5th 1% 1024 512000 5120
6th 1% 4096 2048000 20480
7th 1% 16384 8192000 81920
8th 1% 65536 32768000 327680
oth 1% 262144 131072000 1310720
10th 2% 1048576 524288000 10485760
11th 2% 4194304 2097152000 41943040
12th 2% 16777216 | 8388608000 |167772160
22 s 19 9Rg 48 §SIR 700 JUT /-
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TOTAL 23% INCOME 5% SELF PURCHASE

\ Shoppy
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AT & 3R 3mg<hl &I & 500 BV T U<k Afth ZRT @R fhar srar g ot
3TYHT 12 AT deh &l el Income 22 &S 19 @G 48 §SIR 700/- Fuq gt
HehdT g 3R G & TR IR 5% 31Ukt T AT 3R 3imgeht f&wrer & oft
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GLOBAL BONUS

GLOBALBONUS

TeiereT 91919 (Global Bonus): STt UTgeh 31U+ Ugel oide (1st Label) # 4 9 3R g&R da« (2nd Label)
" 16 Y& heldIgda Jul &R oid g, 36 Teltad a9 AWRIAT (Global Bonus Membership) U&T &t

SITQett |

Ucch HATg, At Tellae A%RIANT YRRl & #@9-3 (Global Membership Transactions) @l et 5% fg&T

fArertett SstTeT | g Aaf goft ellae ded & g 9u= a0 9 faalka & & sref

www.truelifeshoppy.in “I



PREMIUM CLUB

PREMIUM CLUB

PREMIUM CLUB :-Sit u1ges 31941 [/ (1st Label) 4 9,72 (2nd Label)16 e 3R [Z (3rd Label)
64 W T & g §, 38 Premium club Membership ue= &t STeift 8k uce Month #&

Company membership transaction @ 5% <t fr fAerrelt ST STt premium club Members &
S SRTeER-IRIeR Jic & setfl | sus e s aaa Haragig |

www.truelifeshoppy.in



DIRECTOR INCOME

Director 3
2% Of Company

Director 2 Director 1

BV On 3,00,000 2% Of %

Lakh BV form at Company . (B:?/mloany

least Two Legs BV After 2
70:30ina After 2 Director 2

"The best marketing doesn't feel like marketing”. ‘

www.truelifeshoppy.in
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REWARD INCOME

L

CANTEEN MEMBER AMOUNT REWARDS CLUB
64 Or 120 Equal in any four legs 10 THOUSANDS MOBILE CLUB
256 Or 400 Equal in any four legs 25 THOUSANDS SIKKIMTRIP
1024 Or 1200 Equal in any four legs 1 LAKHS EIE @R
4096 Or 5000 Equal in any four legs 5 LAKHS CAR CLUB
16384 Or 20,000 Equal in any four legs 8 LAKHS TIAGO CAR
65536 Or 70,000 Equal in any four legs 32 LAKHS SR
262144 Or 30,0000 Equal in any four legs 1 CRORE LAND ROVER DEFENDER
1048576 Or 15 lakhs Equal in any four legs 5 CRORE LAMBORGHINI

www.truelifeshoppy.in

True Life
Shoppy




S
3 (audlun (8 ] 9”(],)";"' S

e ey
7

\t
aH® m
(]
|
1 - » .
=18 Al ir ri

!
T

CUP SET

LAND ROVER DEFENDER

LAMBORGHINI ‘

MOBILE
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Referal Frenchisee Income

Referal Frenchisee Income This income is for those who
promote Frenchisee. Open and care.

g gARH 3Tch , STt o hl @ivid g 3R thargsit 6l
et arch & A el e v s v v
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Spill Over Income

One can refer to a Frenchisee member even after its four and generate
income making width of their chain.

4 (1st Label) awmgaﬁasaﬁ%ﬁuﬁmaﬁa}ﬁaﬁaﬂmékmmmmmﬁaﬁ
SIS Hahd g1 & UTgeh fohdl it daet IR S[8 Hahd g, dfchT IchI fedl the | &l
aifl, fATa mu<hl 3raTE gy SR o1 S-1ahH A gl aift1” ‘

www.truelifeshoppy.in



Brand ambassador income

If your four members achieved Director 1, you will be conferred the post of
Brand Ambassador. And the company will earmark 5% of funds out of its
profit and distribute it among all brand ambassadors every month.

O A2 IR SrRaeR 1 8T @ U=t & sTiE 3HdweER gt hu=T ST+t et Uifthe | 5% AahTerht
iz
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fA2reR, True Life Shoppy
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Sagar Suraj
fAdaren, True Life Shoppy
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SAGAR SURAJ

q1&Y,
Sagar Suraj
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True Life Shoppy www.true life shoppy.in Our marketing plan positions us for success in the
Metaverse. Thank you for your attention; let's move forward together.

www.truelifeshoppy.in



